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The African Risk Capacity (ARC), a special-
ised agency of  the African Union, has re-
leased a pay-out of  US$2.7 million (M50 

million) to the government of  Lesotho to support 
households hardest hit by the prolonged dry spell 
of  the 2024/25. 

The funds according the DMA will be direct-
ed toward food aid and cash transfers for families 
who lost crops and livestock during the season.

-
aster Management Authority (DMA), said the pay-
out comes at a crucial time when many Basotho 
are struggling with food shortages.

“This payout is not just money but a solution to 
some of  the challenges caused by drought, which 
has long threatened food security in Lesotho. Our 
mandate at DMA is to ensure that the most vulner-
able communities are protected, and today is a step 
in that direction,” Reatile said.

The ceremony was attended by senior govern-

partners, and humanitarian agencies.
On behalf  of  ARC’s national partners, Elliot 

Vhurumuku, Country Director of  the World Food 
Programme (WFP), highlighted the importance of  
collaboration in building climate resilience.

“Our partnership with ARC allows countries 
like Lesotho to act quickly when disaster strikes. 
This model of  climate risk insurance enables fast 
responses, helping families before situations wors-
en,” he said.
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M50 million Drought 
Insurance Pay-out from 
African Risk Capacity

Vhurumuku noted that WFP has successfully 
used ARC resources in countries such as Zimba-
bwe to reach vulnerable households with immedi-
ate support. He added that such partnerships are 
vital in strengthening disaster management strate-
gies across the continent.

Dr. Anthony Mothae Maruping, Chairperson of  
the ARC Board, commended Lesotho for showing 
strong commitment since signing a memorandum 
of  understanding with the agency in 2019.

“Lesotho has been consistent in addressing cli-
mate-related risks. This pay-out is proof  of  that 
commitment and of  ARC’s role as an innovative 

-
ing said.

Delivering remarks on behalf  of  government, 
Thabo Mofosi, Minister of  Agriculture, Food Se-
curity and Nutrition, expressed gratitude to ARC 
and its partners.

“ARC is not just a response mechanism. It is a 
-

stand the shocks of  climate change,” Mofosi said.
He stressed that disasters such as drought, frost, 

security and strained the national economy. 
“Disasters are not only undermining food secu-

rity at rural livelihoods but are also a disadvantage 
to the national budget and economy. Disasters 
destruct lives, reverse developments, and threaten 
our aims of  visioning a prosperous nation, but, 
with tools like ARC, we can act quickly, reduce 
costs, and safeguard the dignity of  affected com-
munities.”

The minister revealed that in March 2025, the 

cabinet approved a Disaster Risk Financing Strat-
egy, spearheaded by the Ministry of  Finance and 
Development Planning, noting, the strategy pro-

-
cient and timely responses to disasters.

“While we cannot prevent natural disasters, we 
can reduce their impacts by being prepared. The 
current pay-out will go directly to affected house-
holds, helping them secure food and rebuild liveli-
hoods,” Mofosi explained.

He urged development partners to continue 
supporting initiatives that strengthen resilience and 
improve the lives of  ordinary Basotho.

“Today’s celebration is a demonstration of  sol-
-

mate involves being with new complex challeng-
es. I urge our development partners to continue 
supporting initiatives that change people’s life and 

-
tainability. The government of  Lesotho wishes to 
express its appreciation to African Risk Capacity, 
African Development Bank (AFDB) and KFW 
for their unshakeable support and partnership in 

-
nancing efforts in the country,” he said.

Limpho Tau, Minister in the Prime Minister’s 

at the heart of  the country’s food systems.
“Whatever you ate today, thank a farmer,” Tau 

said, emphasising the vital role farmers’ play de-
spite being the most vulnerable to climate shocks.

He described the pay-out as “historic” for the 

signed its agreement with ARC in 2019 and con-

-
cision, as support reaches those who need it the 
most,” Tau added.

The ceremony concluded with a symbolic 
cheque handover led by Dr. Maruping, ARC rep-

Speaking to Seahlolo in an exclusive interview 
after the event, DMA Chief  Executive Elias 
Reatile said the details of  how the pay-out will be 

“We are yet to sit down and agree on the allo-
cation process. Once the plans are complete, we 
will call a press conference to announce the way 
forward,” he said.

ARC is currently helping several African coun-
tries respond to extreme weather events. In addi-
tion to Lesotho, nations such as Zimbabwe, Ma-
lawi, Madagascar, The Gambia, and Mali have all 
received drought insurance payouts.

Honourable Thabo Mofosi  passing sincere appreciation to African Risk Capacity on behalf of 
government of Lesotho

News

By Topollo Tlali
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Lesotho celebrated a historic milestone in 
agriculture this month, hosting its very 

“Strengthening market systems and value chain 

government, Smallholder Agriculture Develop-
ment Project II (SADP II), the International Fund 

Thabo Sekhonyana, acting as program director 
-

ing participants to engage openly, share ideas, and 

-
-
-

-

Lesotho Hosts First National 
Agricultural Trade Fair

He outlined key objectives, including improv-

agro-dealers and regional suppliers, and enhancing 

-

Director, Elliot Vhurumuku, expressed his grati-

-

-

-
-

-
other, exchanging insights and establishing direct 

-
-

tions, culminating in a celebratory atmosphere that 

-

-

-

-

-

encouraging more such initiatives to strengthen 

NewsNews

By Topollo Tlali
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Lesotho Post Bank has announced a wide-rang-
ing package of  agriculture loans designed to 

and commercial farmers, to strengthen food se-

country.
-

lationship Manager for Agriculture at PostBank, 

credit. 
“We aim to help farmers access every product in 

any amount they need, provided they can afford to 

farmer’s income sources and how active their opera-
tions are,” Leokaoke explained.

alongside its Business 
Banking unit, focuses 
exclusively on agricultural 
enterprises and offers tai-
lored solutions that range 
from animal production, 
crop farming, poultry, 
wool and mohair trading 
and livestock fattening. 

One of  the standout 
offerings is Tractor Fi-
nance, which falls under 

scheme covering up to 
30% of  the purchase 
cost.

Leokaoke emphasised 

secondary income streams. 
“Even if  someone is producing goods like sand 

or engaging in related activities, we are willing to as-

their agricultural ventures. 
This, he said, allows the Bank to design repay-

ment schedules that align with farming seasons. 
“For example, livestock farmers who sell twice a 

By Seabata Mahao year can have their loan repayments timed accord-
ingly.

the loan process. Farmers must have their assets in-

repayment histories. If  there are defaults, we need to 
verify the cause, whether it lies with the individual or 
the company they work with,” Leokaoke explained.

In addition to its loan services, Lesotho Post 
Bank is conducting a nationwide outreach through 
radio programmes, newspapers, and community 
forums, making sure that farmers across Lesotho 

goal, ensuring access to funding for improve agri-

needs:
• Tractor Finance, 

offered under an MoU 
with the Ministries of  
Agriculture and Finance.
• Animal Fattening 

Loans, for farmers rear-
ing pigs, cattle, and goats.
• Crop Production 

Loans, targeting small-
holder and large-scale 

• Poultry Loans, 

• Wool and Mohair 
Loans, crafted for com-
mercial producers in the 

expansion.
-

people who feed our nation.”
Farmers interested in these services are encour-

or attend community forums where representatives 
regularly provide guidance.

Lesotho Post Bank Strengthens Ties with 
Farmers at 2025 Agricultural Trade Fair

Lesotho Post Bank’s 
Tailored Agriculture 
Loans for Boost Farmers

At this year’s Agricultural Trade Fair 2025, 
-

sotho Post Bank, where farmers crowded 

-
-

stitutions, offered Lesotho Post Bank a platform to 
explain how it is tailoring innovative loan solutions 

farmers.

said the fair created the perfect setting to connect 
directly with farmers. 

“Being in an agricultural trade fair where many 

to spread the information, and we hope it reaches 

-
es. Through a variety of  loan schemes, Lesotho 
Post Bank supports farming activities across the 
value chain, from seeds to tractors, from livestock 
fattening to wool and mohair trading.

-
tire production system. Our support ensures that 
farmers have access to inputs, proper animal feed, 
equipment, and infrastructure that allow them to 
compete and grow,” Leokaoke explained.

Supporting Crop Production

to cover essential inputs such as seeds, fertilisers, 
pesticides, and irrigation systems. Leokaoke ex-
plained that this loan package is designed with 
commercial crop farming in mind, targeting crops 

information provided, with many admitting they 

Backing Livestock Enterprises
-

nancing to livestock farmers who rear pigs, sheep, 
goats, and cattle. 

sure they can feed and care for them properly, 

are well-managed and healthy,” Leokaoke said, ex-
plaining that the loans cover the costs of  proper 
feed, supplements, and veterinary care, while also 
supporting animal fattening for meat production, 

By Topollo Tlali

Investment

-
mestic and export markets.

Boosting Wool and Mohair Production
The wool and mohair industry remains a cor-

-
ers and farmers in this sector. Through dedicated 

-
-

ly empowering wool and mohair farmers, we are 

export industries,” Leokaoke noted.
Tractor and Equipment Loans

-
lows large-scale farmers to acquire tractors and 

“Tractors and modern equipment are critical 

farmers access these, we ensure they remain com-
petitive and can meet growing market demands,” 
Leokaoke said.

including irrigation tools, poultry houses, chicken 
coops, and milking machines. Poultry farmers, in 

egg and meat production, ensuring they can scale 
up to meet demand with the right housing and 
technology.

-

active users of  Lesotho Post Bank services for at 
least three months. 

Individuals are expected to provide detailed 
written requests outlining the loan amount needed, 
along with supporting documents such as identity 
papers, proof  of  land use (lease or deed of  sale), 

chiefs. For cooperatives or farmer groups, regis-

While the process is thorough, Leokaoke 
-

-
cial planning that strengthens agriculture and in-
creases food security in Lesotho,” he said.

-

their challenges, and explaining how our products 
-

cluded.

INVESTMENT

Lebona Leokaoke, post bank represent-
ative   promoting agricultural loans
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1.INTRODUCTION 
According to the NSDP II, agriculture remains an 

important sector for food security and employment cre-
ation in Lesotho. Agriculture is regarded as the back-
bone of  the rural economy` where 65.8 percent of  
Lesotho population lives. However, agricultural sector 
contribution to GDP has declined over time, from a 
high of  15.2 percent in 1984 to a low of  5.2 percent in 
2014, with a slight increase of  6.9 percent in 2016. Ac-
cording to the Bureau of  Statistics Report on 2013, it 
is estimated that the agriculture sector employs about 
8.5 percent of  the urban population and 54.3 percent 
of  the rural population. Most farmers dominating this 
sector practice subsistence farming and a few farmers 
are producing at commercial scale. 

While opportunities in the agriculture sector re-
main largely untapped and the sector has great po-
tential to create jobs, especially for the majority of  the 
population living in rural areas, this potential is being 
undermined by several challenges that the sector fac-
es. These challenges include soil erosion and land deg-
radation which reduce the country’s capability to pro-
duce adequate food for its population; fragmented and 
underdeveloped value chains; inadequate capacities in 
harvesting and post-harvest technologies and infrastruc-

Moreover, lack 
of  specialized 
a g r i c u l t u r a l 
skills and limit-
ed training for 
farmers; inade-
quate research 
and extension 
services; and 
inadequate co-
ordination and 
market infor-
mation system 
as well as access 
to the available 
markets remain 
this sector’s greatest challenges.

Despite these challenges, the Government of  Leso-
tho requires that procurement preference be given to 
smallholder farmers` produce over imports during the 
procurement of  food commodities for various programs 
and entities. The national school feeding programme be-
ing one of  the programs buying large quantities of  food 
through the different modalities including the catering 
model and National Management Agents and World 
Food Programme. The local purchase gives farmers an 

catalyzes value chain development and results in in-
creased production and household incomes.

As already highlighted above, the Lesotho Country 
context is such that farmers still need support to form 
and establish as-
sociations/organ-
izations for group 
marketing. In ad-
dition, the same 
farmers have low 
capacities and need 
capacity strength-
ening in various 

transform them 
into business-ori-
ented entities that 
can compete in the 
commodity mar-
kets. This calls for concerted efforts by all stakeholders 
involved in the commercial agriculture sector to play the 
various roles in the development of  farmers’ associations 
capacity, which includes training, support in marketing 
infrastructure and trade equipment.  

In 2014, Government of  Lesotho endorsed the Na-
tional School Feeding Policy.  The policy was formulated 
by the Ministry of  Education and Training (MOET) with 
the support from WFP.  Under the home-grown com-
ponent of  the policy, the aim is to empower smallholder 
farmers increase their production levels and income, and 
also diversify their operations into food processing.  Im-
plementation of  the policy is on-going under the MOET. 
Having realized the limited scope of  the SFP marketing 
channel, role players decided to broaden the scope to ac-

AGRICULTURAL LOCAL PURCHASE 
INITIATIVE
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Market Facilitation division within the De-
partment of Marketing (DOM) in the 
Ministry of Agriculture, Food Security 

and Nutrition (MAFSN) is mandated to oversee the 
development and growth of agricultural markets in 
line with the existing policies, strategies and man-
dates. The divisional activities cut across sector spe-
cific divisions within the department namely crops 
marketing and livestock marketing to act as a cata-
lyst that stimulates market development and growth 
in a competitive, inclusive and resilient manner. In 
order to achieve the divisional mandate, four sec-
tions have been identified which complement each 
other to strengthen intervention as listed below:  

Statistics Section assists the Department of Mar-
keting (DOM) achieve its goal by providing statis-
tical market related information used by technical 
sections within the Department and external stake-
holders namely farmers, processors, NGOs, Gov-

ernment institutions, schools and traders. Information 
is derived from nationwide data collection done on a 
weekly, monthly and quarterly basis for agricultural 
commodities local market prices, regulated imports 
and exports data. Agricultural trade information pro-
vided assists in planning and allocation of resources, 
enhancing farmers’ income generation capacity, pro-
moting market performance and promoting marketing 
to become an effective tool of entrepreneurship and 
agro-industry development. 

Market Information Services contributes to the 
development of the agricultural value chains through 
provision of accurate and reliable market information 
used by relevant stakeholders and interested groups to 
enable informed decision making in the sector. Plat-
forms used to disseminate market information include 
local radio & television programs, social media, news-
papers, market information days, stakeholder websites 
to mention but a few. Information disseminated in-
cludes agricultural commodities price trends collected 
on a weekly, monthly and quarterly basis, imports and 
exports statistics for regulated agricultural commodi-
ties, market requirements and available market oppor-
tunities for both crops and livestock farmers including 
existing challenges. 

Market controls and regulations monitor compli-
ance for enterprises dealing with regulated agricultur-

MARKET FACILITATION DIVISION – DEPARTMENT OF MARKETING
MINISTRY OF AGRICULTURE, FOOD SECURITY AND NUTRITION

OBJECTIVES:
The overall objective of the 
department is to provide a mar-
keting policy environment that 
promotes competitiveness, 
private sector participation, 
market oriented production and 
diversified output in accordance 
with comparative/competitive 
advantage and the development 
of marketing systems.

MANDATE:
The Department is mandated to 
facilitate market development for 
agricultural products and to pro-
mote agricultural commercializa-
tion, value-adding, absorption of 
local products into global markets 

and development of efficient mar-
keting systems with an ultimate goal 
of attaining national goals of em-
ployment creation, food security and 
poverty alleviation.
 
DEPARTMENTAL 
FUNCTIONS
¨ Conduction of marketing research 
and provision of market information.
¨ Market development through 
establishment of marketing infra-
structure and farmer’s capacity 
building.
¨ Facilitation of market access for 
agricultural products in global mar-
kets,
¨ Regulation of agricultural trade 
through issuance of licenses and 
permits for imports and exports. 

DIVISIONS
 CROPS MARKETING 
DIVISION
• Field crops marketing section.
• Horticulture and  Floriculture  

marketing section
 

LIVESTOCK MARKETING 
DIVISION
• Wool and Mohair marketing 

section 
• Poultry marketing section
• Red meat and Livestock 

auctioning
• Piggery market section
• Dairy market section
• Fisheries marketing section
• Hides and skins marketing 

section
 
MARKET FACILITATION 
DIVISION
• Controls and Regulation 

section
• Statistics section
• Market Information section
• Contract farming section

 Market oriented production 

WHO WE ARE

al commodities stipulated under the Agricultural 
Marketing Act 26 of 1967 and regulations derived 
thereof in line with bilateral commercial relations. 
Regulated commodities are for the following cate-
gories; Fruits and vegetables, beans and peas, eggs, 
sugar, meat, bread, wool and mohair using quota 
permits to administer quantities to be imported or 

exported in collab-
oration with other 
stakeholders such as 
Department of Live-
stock Service (DLS), 
Department of Ag-
ricultural Research 
(DAR) and Lesotho 
National Dairy Board 
(LNDB). 

The Department 

of Marketing admin-
isters wheat grain im-
ported into Lesotho for 
commercial milling un-
der three trade regimes 
namely 1) Southern Af-
rican Customs Union 
(SACU) wheat rebate 
facility, 2) The Euro-
pean Union - Southern 
African Development 

Community Economic Partnership Agreement 
and 3) Southern African Customs Union - United 
Kingdom Economic Partnership Agreement where 
tariff rate quotas (TRQs) of 10,000 and 3,998 
metric tons are at zero duty.  Control   measures 
have been put in place to protect local production, 
growth of local industries, employment creation, 

easy access to nutri-
tional food, preven-
tion of the spread 
of diseases, control 
smuggling and fair 
prices to consumers 
especially in the wool 
and mohair trade. 

DOM Permit is-
suance process on 
regulated agricultural 

commodities has been 
detailed below for ad-
vocacy and public ap-
preciation: 
 » DOM first ap-

proves quotas to 
be imported by 
traders depend-
ing on the availa-
bility of regulated 
local produce 

while Department of Agricultural Research 
(DAR) issues plant protection certificates and 
Department of Livestock Services (DLS) issues 
sanitary certificates based on the approved quotas 
by DOM.

 » Permits are issued to locally registered packers 
and traders with a valid trader’s licence.  

 » Permits are valid for one calendar month, issued 
either at district level (traders) and headquarters 
(Packers) at no cost although administratively 
costs are involved. 

 » Packers and traders are expected to report the 
quantities and values of commodities imported 
on a monthly basis using an import return form.

 »  Permits issued by the Department of Marketing 
are meant to authorise the importer (trader) to 
go buy and import. Issuance of the permit is not 
meant to release confiscated / seized commodi-
ties.

Market controls and regulations, further adminis-
ters all licensing applications tools through accurate 
processing of agricultural trading license categories 
(Wool & Mohair, Fruits and Vegetables, Livestock 
sales, Hides & skins) where routine inspections for 
compliance are done at trading premises and reporting 
of required statistical data to relevant sections.

Contract Farming facilitates formal agreements 
between producers and buyers which place conditions 
on the production and/or the marketing of agricultur-
al produce. The aim is to enhance the integration of 
small-scale farmers into structured agricultural value 
chains, promoting sustainable market access and in-
come stability. This initiative establishes formal rela-
tions between farmers and buyers, ensuring consistent 
supply, quality assurance and mutual benefit. Through 
these contracts, farmers are empowered to align their 
production with market demands, while buyers secure 
reliable sources of produce. By fostering collaboration, 
the initiative seeks to address market challenges such 
as quality standards, market volatility and competition 
from imports. Contract farming serves as a cornerstone 
in the Ministry of Agricultures broader objective to 
transform agricultural practices, build resilient market 
systems and drive economic growth in Lesotho’s agri-
cultural sector.

…..Market Oriented Production!!…..

Who are we

Market Place

commodate other potential markets.  The move resulted 
to the introduction of  the Local Purchase Initiative.

In an effort to realize the aspirations of  the local pur-
chase initiative, WFP came on board in 2016 to support 

the Ministry of  Ag-
riculture and Food 
Security to convene 
a special commit-
tee/task force with 
members from the 
different pub-
lic and 

non-public stakeholders. 
The aim and purpose of  this 
special committee/task force 
was to bring the stakeholders 
together and coordinate the 
market linkage/access activities 
for the smallholder farmers.  The 
convener of  the local purchase task force 
(LPTF) is the Department of  Marketing (DoM) 
since market access/local purchase activities are a direct 
mandate of  the department.   

The DoM has recently 
rolled-out and facilitated 
the establishment and de-

centralization of  the LPTF 
in the ten districts.  In the 
long-run, the intention is to 
develop the agricultural local 

purchase strategy with the view to lay a foundation on 
which intervention mechanisms on procurement of  agri-
cultural products 
and linking farm-
ers to the market 
can be articulat-

the proposed 
strategy is meant 
to provide a di-
rection and serve 
as a guiding tool 
that addresses 
critical issues for 
linking farmers 

to the market and for procurement of  agricultural com-
modities in Lesotho.  

 
The DoM is mandated to promote agricultural com-

mercialization, value-adding, absorption of  local prod-
ucts into the local 
and international 
markets and the de-

-
cient marketing sys-
tems, the ultimate 

goal being 
attain-

ment of  national goals of  
employment creation and 
poverty alleviation.  It is the 

responsibility of  the DoM to 
provide a marketing policy en-

vironment that promotes compet-
itiveness, private sector participation, 

output in accordance with comparative/compet-
itive advantage.   

2.OBJECTIVE
The objective 

of  the LPTF is to 
co-ordinate the 
activities of  stake-

holders buying food locally and 
create linkages between the farmers 
and the buyers.  In addition, the 
LPTF is established to harmonize, 
strengthen, build upon and improve initiatives, programs 
and policies, through a coherent and multi-disciplinary 

approach for in-
tegrating farmers 
into the commod-
ity value chains.

3.KEY AC-
COUNTABIL-
ITIES & DU-
TIES
• Coor-
dinate value chain 
actors by linking 
up areas of  syn-

ergy to enhance service delivery through com-
plementarity

• Organize and support market linkages forums 
to bring farmers and buyers together for possi-
ble business engagements

• Provide overall oversight on the strategic direc-
tion, implementation and reporting of  all part-
nership activities in the local purchase initiative 
and plan of  operations

• Promote value chains development and dissem-
inate all relevant information to the stakehold-
ers 

• Ensure the engagement of  private sector to 
take advantage of  the investment opportunities 
in commercial agriculture

• Lobby the government and interested parties 
to address challenges that hinder smallholder 
farmers access to formal markets, e.g. access to 
inputs, access to storage facilities, access to trade 
equipment, etc.

• Promote contractual arrangements between the 
farming and trading communities in order to 
realize impactful results

• Facilitate creation of  appropriate coordinating 
subcommittees at the district level
• Ensure that all decisions and agreed in-

terventions are 
implemented 
and adhered to
• Mon-

itor implemen-
tation progress 
and institute 
accountability 
measures to en-
sure that all rel-
evant partners 
deliver on their 

and responsi-
bilities

• Coordinate and 
harmonize actions between the institutions in 
charge of  market access and connecting of  
farmers to the market

• Engage periodically with key stakeholders to 
address implementation constraints and bottle-
necks that may arise

• Serve as a forum to discuss, initiate, follow-up 
and activate applicable recommendations in ac-
cordance with the national law 

4. COMPOSITION OF THE LPTF
Under the chairmanship of  the Ministry of  Agricul-

ture, Food Security and Nutrition (MAFSN), particularly 
the Department of  Marketing, the LPTF is made up of  
the ministries and institutions depicted below:

• M A F S N 
( D e p a r t -
ments of  
Marketing, 
Crops Ser-
vices, Live-
stock Ser-
vices, Field 
S e r v i c e s , 
Planning & 
Policy Anal-
ysis, SADP 
II)

• Ministry of  
Local Gov-

ernment, Home Affairs and Police
• Ministry of  Trade, Industry and Business De-

velopment
• Ministry of  Education and Training (School 

Feeding Program)
• Ministry of  Defense and National Security 

(Procurement Unit)
• Cabinet (Food & Management Unit, DMA)
• World Food Program 
• Food & Agriculture Organization
• Rural Self-Help Development Association
• Catholic Relief  Services
• World Vision
• Lesotho National Farmers Union and Farmers` 

Union (LENAFU)

WHO ARE WE

Market PlaceNews



6 | 28 August - 25 September 2025

Wine Industry Steadily 
Growing in Lesotho
By Molula Mofosi

A range of newly launched Mokhabebe wine brand

Sani wines

Tech- Factor

With fewer than twenty wine 
brands currently produced 
or packaged in Lesotho, the 

country’s wine industry is still young. 
Yet, step by step, it is steadily growing. 

Each launch adds another layer to 
this emerging sector and the latest, 
Mphatlalatsane Wine, was unveiled on 
25 May 2025 by Mokhabebe (Pty) Ltd, 
adding an elegant new brand that seeks 

Basotho.
“Mphatlalatsane,” translated as the 

Morning Star, was created in celebra-
tion of  200 years of  the Basotho na-
tion. 

Founder Mpho Letima explained 
that the name was inspired by 

-
sotho. 

The brand debuted with four ranges: 
Sauvignon Blanc, Chenin Blanc, Caber-
net Sauvignon, and Merlot.

Letima and her team describe 
Mphatlalatsane not only as wine but as 

this industry,” he said.
Khabo invested about M30, 000 to start Mashimi 

Wines, including a vineyard. But the vineyard was de-
-

ers damaging the seedlings. 
“We ran a loss in pursuit of  a vineyard,” he recalls. 
For years, Mashimi Wines has imported grapes and 

brewing them for its production. The company also in-
troduced apple wine, which has been well received in the 
market since its early days.

“Mashimi currently produces Cabernet Sauvignon, 
Merlot, Shiraz, and Chenin Blanc.” 

Khabo emphasises the need to establish a complete 
value chain for wine in Lesotho is the country ought to 
remotely make it. He is now reviving his vineyard project, 
this time with protection measures, and has partnered 
with a farmer in Mohale’s Hoek to grow grapes on his 
behalf.

Beyond his own brand, Mashimi also supplies other 
producers, including Kasi Farm House Wine, established 
in 2018 by brothers Leoma and Tsitso Monaheng.

Kasi Farm, a Pandemic Pivot
The Monaheng brothers started producing wine un-

der their farming company in 2018, but it was during 
the COVID-19 pandemic that their sales surged. “That’s 
when we actually had the highest purchases,” they ex-
plained.

Currently producing around 3,000 bottles a year, the 
brothers see themselves as part of  the middle of  the sup-

“Our aim is to sell the culture of  Lesotho through 
winery. We are a Lesotho that boasts local production of  
our wine.

They highlight the role of  distributors in Maseru and 
the importance of  wine festivals, which provide crucial 
exposure and sales opportunities.

Sani Wines: Linking Agriculture and Tourism

agri-tourism belongs to Sani Wines, based in Ha Ntsi, 
Maseru. The vineyard traces its roots back to the Social 

Forestry Project launched in 2004 by 
the government in partnership with 
GIZ (Deutsche Gesellschaft für In-
ternationale Zusammenarbeit). Of-

transitioned from orchard farming to 
vineyard production in 2017.

Founder Kananelo Thamae, who 
inherited knowledge from his father, 

Project, specialises in pomiculture, 
the cultivation of  fruit trees and 
plants. This includes skills such as 
grafting, pruning, pest control, and 
irrigation, all aimed at improving fruit 
yield and quality.

“Our market is mostly tourism, 
and that has made vineyards like ours 
important players in agri-tourism,” 
Thamae said. 

However, he noted that govern-
ment funding models still do not 
support such ventures. Khabo of  
Mashimi Wines agrees, citing the 
cancellation of  his contract under the 
Small Agricultural Development Pro-
ject II (SADPII) after two years.

According to Chabana Mokuku of  
CAFI (Competitiveness and Financial 
Inclusion), the Horticulture Incuba-
tion and Training Centre currently 
supports apple farmers and one vine-
yard farmer, Sani Wines. 

“All horticulture farmers are wel-
come, and vineyard farmers qualify 
for the programme,” Mokuku noted.

Producing on about one hectare, 
Sani Wines bottles around 7,000 
wines per season, mainly Chenin 
Blanc (since 2007) and Pinotage 
(since 2014). But climate change is a 
growing challenge.

“In 2023, due to heavy rainfall and 
hailstorms during ripening season, we 
did not produce anything. We have 
been raising funds for shade nets to 
protect the vines from hail, but pro-
tecting them from rain still requires 
new strategies, including chemical use 
for disease management,” Thamae 
explained.

 Despite setbacks, he remains 
committed to climate-smart solutions 
and mentoring new fruit farmers.

Challenges and Opportunities
Khabo believes vineyards can 

thrive in Lesotho. 
“This is an untapped market. With 

modern agriculture and climate-smart 
practices, grape production can suc-
ceed here,” he said. 

He stresses the importance of  
marketing and entrepreneurship, not-
ing that in his ten years in the industry, 
consumer reception has been strong.

Thamae added that demand for 
local production remains high. 

“Basotho buy and love our pro-
duce. Wine festivals have also opened 
up the market. We are even producing 
for clients in the Netherlands and Jo-
hannesburg,” he shared. 

Lesotho’s high altitude, he notes, 
enhances the natural acidity of  
grapes, a trait that helps wine age well.

Thamae said their line of  business 
are to a certain extend communi-
ty-driven packaging efforts with a 
vision to attain fully developed vine-
yards and a growing value chain.

“Lesotho’s wine industry is gaining 
ground and it is an industry rooted 
in culture, resilience, and the vision 
of  farmers and entrepreneurs deter-
mined to see it succeed. If  the mo-
mentum continues, Lesotho’s wines 
may soon claim their place on the 
global stage, proudly homegrown 
and distinctly Basotho, carrying with 
them the culture,” he said.

INVESTMENT

an experience, a cultural and geographical representation 
of  Lesotho. 

“Beyond Mphatlalatsane as a wine, it re-establishes 
how we embrace our food systems in celebratory behav-
iours and in daily life,” she said. 

She added, “A Mosotho bride, for example, aligns her-
self  with the morning star when preparing breakfast, and 
as people, we celebrate good news with alcohol.”

Currently, Mokhabebe imports wine into Lesotho for 
packaging. 

Brand manager Sebabatso Fokothi explains that this is 

deliberately brought them from South Africa to penetrate 
the international market with a high standard of  produc-
tion and set the bar for ourselves.”

She indicated that the company’s long-term goal is to 
establish vineyards in Lesotho and develop a truly local 
taste. 

“Cape Town is not different from Lesotho, so why are 
we not growing vineyards here?” Fokothi asks. 

She revealed that through its schools investment pro-
gramme, Mokhabebe is also promoting grape cultivation 
in schools and communities. 

“One school has already requested grape trees and the 
company intends to purchase grapes from them in the 
future. Our programme has an educational awareness 
component, with students and community members 
learning together about farming,” she added.

The brand’s philosophy is simple: for every plant we 
ground, what role does it play in our food system?

Early Players in the Industry
Although the industry is still in its infancy, Lesotho al-

ready has more than ten wine brands. Among the earliest 
was Mashimi Wines, founded in 2015 by Sefatsa Khabo. 
His interest in winemaking began during a visit to the 
Eastern Cape in 2013 while he was still in college. “After 
being exposed to wine making, I knew I didn’t want to 
be hired elsewhere. I believed in the industry. Ten years 

farmers, biochemists even entrepreneurs to participate in 

By Thoboloko Ntšonyane

The aquaculture 

sector is begin-
ning to claim its place 
on the national devel-
opment agenda. 

This renewed 
energy was evident 
at a recent three-day 
stakeholders’ work-
shop in Maseru, 
where the long-await-
ed policy and strate-

aquaculture was val-
idated.

The gathering 
drew a wide range 
of participants, from 
government minis-
tries to private investors, farmers, academics, civil society groups, and devel-
opment partners. 

Among those present were representatives from the Ministry of Agricul-
ture, Food Security and Nutrition, as well as Natural Resources, Environment 
and Forestry, Tourism, Health, Trade, Defence, and the Prime Minister’s Of-

Development partners such as the FAO, Lesotho Highlands Develop-
ment Authority, Lesotho National Development Corporation, and World 
Vision also weighed in, underscoring the cross-cutting importance of this 
sector.

while underutilising its abundant rivers, dams, and wetlands. But the tide is 
turning. According to the Food and Agriculture Organisation (FAO), nearly 

-
er policy direction, the sector could expand rapidly, offering a steady supply 
of nutritious food, new jobs, and much-needed export revenue.

‘Mankeane Mofoti, who heads the Fisheries and Aquaculture Section in 
the Ministry of Agriculture, Food Security and Nutrition, said the policy’s 
validation is a turning point. 

“After the meeting, we are expected to implement the different key pri-
ority areas so that aquaculture can thrive and improve in the country,” she 
explained.

-
dination, capacity development, sustainable aquaculture, market and trade, 
social responsibility with gender equality, research and information dissem-

could transform the sector from a promising niche into a mainstream con-
tributor to the economy.

Already, some farmers are showing what is possible. Lesotho now boasts 

“We have been doing intensive capacity building in all districts, helping 
farmers understand production and aquatics,” Mofoti said. 

-
vides technical support such as site selection, pond construction, and sourc-

Senior lecturer, ‘Mabokang Motsienyane, from the Lesotho Agricultural 
College welcomed the policy, noting that it would attract investors and give 
structure to a sector that has long been fragmented. 

“What I also liked is that there is going to be a legal institution and a capac-
ity-building programme, supported by a curriculum,” she said. 

She added that research and education would be key, insisting that aware-
ness should start early. 

“A Mosotho child, from the moment they are born, should be empow-

For her, the challenge lies not just in production but also in public aware-
ness. 

so education is vital. These documents must not gather dust; they need to be 
shared widely,” she stressed.

Among the younger generation of farmers, the new policy has sparked 
-

ka, owner of Ramarumo Fish Farm, described contributing to the policy as 
a milestone. 

hospitality businesses, but demand far outstrips supply. 
“This is not even enough. People eat every day,” he said with a smile.
Ramarumo and others in the sector are now thinking bigger. With the 

policy in place, they aim to increase national production from the current 
2,100 tonnes to 8,000 tonnes by 2035. 

-
tial hub for scaling up production. 

“Our biggest target is to farm in the Mohale Dam. If  we can achieve that, 
the industry will change completely,” Ramarumo said.

nutrition security but also to employment, exports, biodiversity, and climate 
resilience. 

New Dawn for 
Aquaculture 
and Fisheries in 
Lesotho
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Urban Gardening Blossoms into 
Culinary Success at Ha Foso
Khotso Morakabi, known affectionately as 

Tsuna, has transformed garden ingredients 
into culinary delights that are currently sea-

soning kitchens across the village of  Ha-Foso, in 
Berea.

His journey began in 2019 with turning a bare 
land into an urban garden using recycled containers, 
empty bottles, and whatever scraps of  soil he could 

-
toes, onions and herbs. 

From these modest beginnings, Tsuna’s urban 
garden has evolved into a small-scale sauce produc-
tion enterprise.

The seed of  Tsuna’s culinary adventure, he re-
counts, was planted during the COVID-19 lock-
down. 

“Jobs were on hold, movements restricted, and 
I found myself  stuck in a rented house. The only 
things I saw were limited soil, unused bowls, and 
empty bottles. That’s when my idea began taking 

chillies, and to his surprise, the harvest exceeded all 
expectations. 

Faced with a bountiful yield, he turned to canning 
and preserving his produce. 

“While I was canning, an idea came: why not 
make a sauce?” he says.

sauce-making, but, desperate to stay busy during the 
pandemic, as an unskilled man, his aim was just to 

He began selling chilli sauces on Facebook, but 
delivery was challenging due to lockdown restric-
tions; however, he found ways to reach his custom-
ers. 

“Early sales were promising, yet some customers 
complained that bottles burst before opening.”

Rather than being discouraged, Tsuna used the 
feedback as a learning opportunity.

“I sat down and researched proper canning and 
bottling techniques online,” he explains, saying he 
watched tutorials, studied the work of  chefs and 
culinary experts, and gradually improved his skills. 

With persistence and practice, the quality of  his 
sauces improved, and customer satisfaction grew. 

putting him on the map in his community and at-
tracting a growing customer base.

-
vours, Tsuna expanded his repertoire. 

He developed a mild, tomato-based sauce called 
“majapere,” which quickly became a breakfast staple 
in homes across the village. 

He said to sustain and meet the 
needs of  his customers, he looked 
into partnerships.

“I did not have enough toma-
toes, so I partnered with other lo-
cal farmers who produced in large 
quantities and with their tomatoes 
and my herbs, I was able to create 
the best sauce, and it quickly gained 
popularity.” 

This collaboration highlights 
Tsuna’s inclusive approach, ensuring 
that his products meet diverse tastes 
and support local producers.

Tsuna’s love for cooking naturally 
drove him to expand his garden. 

“When I cook with ingredients 
I have grown, every dish tastes ex-
traordinary. I am not just cooking; I 
am exploring and testing new things 
all the time,” he shares. 

He describes his kitchen as an ex-
tension of  his garden, a laboratory 

perfected. 
Beyond chilli and tomato blends, 

he ventured into onion sauces. In-
itially unsure whether customers 

would enjoy them, he shared samples with neigh-
bours, who responded positively.

Encouraged, he produced more for sale. 
“Each recipe is rooted in the belief  that sauces do 

more than spice food, they unite people and honour 
tradition,” he notes.

Over the seasons, Tsuna transformed what oth-
ers might have seen as wasted or limited space into a 
source of  abundance. His small urban plot became 
a testament to resilience and ingenuity. 

“I use everything in front of  my eyes to make a 
living,” he says. 

In between his main crops, he grows basil, rose-
mary, thyme, and mint, each adding new dimensions 
to his sauces. 

“Basil is my go-to for fresh, new notes. Rose-

mary adds a woody depth, reminding me of  home-
cooked meals from my childhood. Mint is my sur-
prise ingredient, making dishes brighter and more 
exciting,” he explains.

Every step, from seedling to bottling, is undertak-
en with care and a commitment to quality. 

“There is nothing more beautiful than seeing my 
small garden produce abundantly and ending up in 
the kitchen making sauces for Basotho,” he says, yet 
the path has not been without challenges. 

-
skilled producer relying on natural ingredients and 
recycled containers, he worried customers would 

especially during the pandemic.

“The fact that I only used natural ingredients in a 
recycled, man-made garden was a challenge,” Tsu-
na admits. Still, this very authentic, organic, locally 
sourced, and carefully prepared product helped at-
tract customers who appreciated the effort and care 
behind each product. 

as many people struggled to put food on the table, 

pricing and production.
Over the past six years, Tsuna has grown as both 

his marketing, using social media platforms to reach 
more customers. Word-of-mouth referrals have ex-
panded his clientele, and he has learned to adjust 
prices as his experience and costs have evolved. 

Yet some challenges remain. He lacks access to 
proper storage and kitchen equipment, limiting his 
production capacity. 

Maintaining sanitation and hygiene standards has 

innovative solutions.
Despite these obstacles, Tsuna has carved out a 

unique space in the local food industry. His com-
mitment to organic products and natural ingredients 
resonates with customers. 

chilli blends, I know I am offering products that are 
not only delicious but also healthy and environmen-
tally conscious,” he says.

From 2019 to 2025, Tsuna has learned invaluable 
lessons in adaptability, determination, and the im-
portance of  quality. 

“Flexibility allowed me to survive strict lock-
downs, while perseverance and creativity have set 
me apart from my competitors. I hope with the 

support or sponsorship to expand both my garden 
and sauce production, but even without it, I believe I 

have demonstrated that passion and 
dedication can transform humble be-
ginnings into lasting impact,” he says.

Tsuna’s journey is a lesson in re-
sourcefulness and imagination. He 
encourages others to see potential 
in unlikely places, such as a balcony, 
a single pot, or a small patch of  soil. 

“Use what you have, and it will 
lead to more to achieve,” he advises. 

He hopes to teach others to 
-

ready have,” inspiring everyone from 
schoolchildren to elders to start small 
and dream big.

For soil fertility, Tsuna enriches his 
garden with natural fertilisers such as 
crushed eggshells, banana peels, and 
nutrient-rich rabbit manure, collected 
from local sources. 

“Using what nature gives keeps 
my small farm healthy and my con-
science clear,” he says, stressing that 
the organic cycle he has created 
nourishes his crops and respects the 

philosophy of  sustainability and care.

By Topollo Tlali

Tsuna ‘s different sauces

khotso Morakabi  sauce producer at lema Ha Foso
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SADP II Turns Orchard Struggles into a 
Thriving Mixed Farming Enterprise

Machache Farm is a growing agricultural enter-
prise that started on the back of  retrenchment. 
Owned by Makhaola Sibolane, the farm is an 

epitome of  mixed farm practice excellence.
With the boost of  the Smallholder Agriculture De-

velopment Project (SADP II) grant, Machache Farm is a 
place of  thriving orchards, vegetable plots and community 
employment for people of  Ha-Ntho village in the Quthing 
district.

In the heart of  Ha-Ntho village in Quthing district lies 
Machabeng Farm, a growing agricultural enterprise run by 
Makhaola Keneth Sibolane. Today, it is a place of  thriving 
orchards, vegetable plots, and community employment. 
But behind this success story is a journey of  retrenchment, 
resilience, and the transformative power of  the Smallhold-
er Agriculture Development Project (SADP).

Sibolane explains that the farm is more than just land, 
but a second chance at life after losing everything when 
retrenched.

“I was among thousands of  Basotho men who were 
retrenched from the South African mines back in 2001. As 
sudden as it happened, it meant not only loss of  income, 
but my entire livelihood,” he narrates.

The mines had been his livelihood for as long as he was 
an adult, but when the axe fell, he was forced to return 
home to Quthing with uncertain prospects.

He recalls taking into heart side programs by the mine, 
including the Social Plan, which charted his future into the 
agriculture powerhouse of  Quthing mixed farming.

“The mining company I worked for had a training 
called the Social Plan, compulsory for all employees. They 
described it as a project that was preparing us for life after 
pension or even retrenchment when we return home,” he 
says, noting that when faced with the end of  the road, the 
program suddenly made sense.

“While the project had different programs, for me, ag-
riculture seemed the most practical choice,” he recounts.

Filled with wretchedness, yet determined to try his hand 
at farming, Sibolane recalls taking a stop to buy 24 peach 
trees on his way home from Welkom, South Africa, where 
he worked.

“I really can’t recall what drew me to fruit trees when 
there are many agricultural codes, but I broke the land with 
a vision for an orchard,” he says.

also tried to run a tavern and a mini-supermarket as other 
sources of  income to support my family,” he says, but nei-
ther business felt right. 

“It was only when December came and the peaches 
ripened that I realised farming was what I wanted to do,” 
he says.

For two years, he says, he sold peaches without major 
setbacks as just an informal farmer, but as his work gained 
recognition, he registered Machache Farm.

With growth, so did the challenges.
Battling Setbacks and Frustration
In the third year of  production, Machache Farm faced 

problems never anticipated: theft. Patrons from Sibolane’s 
tavern would sneak into the orchard at night to steal fruit. 

“The theft became unbearable,” 
he explains. 

He adds that the effects of  cli-
mate change gripped in with ex-
treme weather conditions, destroy-
ing his produce.

“On top of  the weather, 
birds destroyed whatever little 
I could salvage. Out of  frus-
tration, I cut down some 
of  the trees while I tried to 

protect my farm. I had the 

Despite the setbacks, 
Sibolane’s determination nev-
er wavered. 

In 2017, guided by the Ministry 
of  Agriculture, he visited a nursery 
farm and discovered new peach cultivars 
that ripened at different times of  the year. 

This offered him a strategic advantage: spreading his 
harvest across seasons.

He bought 100 new peach trees, then added another 
100 alongside grapevines and apple trees. By 2017, his or-
chard had more than 200 fruit trees.

But with growth came new challenges—irrigation was 
becoming unmanageable.

“I was drawing water from the Qomoqomo River using 
buckets. It meant paying labourers to fetch water daily, and 

always enough for my expanding orchard,” he says.
Eventually, the farm grew with an investment of  a half-

enormous. Bird attacks continued, particularly on his ear-
ly-ripening peach trees in November.

By 2018, it seemed like every step forward came with 
two steps back. That was when an acquaintance told him 
about the SADP grants.

The SADP Breakthrough

I, however, used their comments to get my company in or-
der. With the second grant, waiting anxiously, I still didn’t 

get it. I was devastated because 
by then I had invested so much 
of  my own money both in 
improving the farm and also 
in the applications.”

With tenacity and des-
peration, Machache Farm 
was entered into the com-
petitive grant the third time, 

this time under the SADP II. 

Machabeng Farm. They asked 
probing questions about sustainabil-

ity. They wanted to know how I would 
pay employees during fruitless seasons. They 

suggested I diversify into vegetables, which was eye-open-
ing for me,” he recalls.

He adds, “That evaluation became a turning point for 
Machabeng Farm because SADP II recognised the po-

grant, and that changed the course of  Machabeng Farm 
forever.”

Through the grant, the farm received a borehole water 
system, which ended reliance on expensive river water, a 
shade net, which protected fruit trees from hailstorms and 
bird damage, as well as training workshops, equipping him 
with modern orchard and mixed farming techniques.

time, irrigation was reliable and affordable. The shade net 

production. SADP II turned my frustration into possibil-
ities.”

Acting on SADP II’s advice, Machabeng Farm diversi-

cabbage, tomatoes, and other crops alongside fruit trees. 
This not only spread risk but also created a year-round 

income stream.
“In September 2023 alone, we sold 873 cabbages, earn-

ing M15,895. That same month, we sold peach seedlings 
worth nearly M1,000. The beauty of  vegetables is that they 
sustain us even when fruit production is low,” Sibolane 
explains.

revealing that from November to February, Machabeng 
Farm made M47,850 from tomato sales and M24,000 
from cabbage.

“This was something I never imagined when I was only 
relying on peaches. Now, the farm feeds both my family 

Creating Jobs and Livelihoods

workforce. From relying only on temporary labourers 
during harvest, the farm now employs four permanent 
workers, with seasonal workers also engaged during peak 
periods.

“Employment is one of  the things I am most proud 

this farm. It is not just about me anymore,” says Sibolane.
Machabeng Farm is now divided into three major sec-

tions: Orchards for peaches, apples, grapes, and apricots, 
Vegetables under shade nets for year-round production 

-
ience against shocks like climate change.

Challenges Remain
Despite the progress, farming is never without hurdles. 

Water shortages still affect operations during drought sea-
sons when boreholes run low, while unpredictable markets 

once planted red cabbage, only to realise that my local mar-
ket in Quthing doesn’t prefer it. I had to learn the hard way 
that market research is just as important as production,” 
he shares.

Still, Sibolane embraces challenges as lessons. He regu-
larly visits other farms and attends agricultural workshops 
to sharpen his knowledge. “Reading and learning from 
other farmers keeps me ahead,” he says.

From Local Farm to National Recognition
Sibolane’s success has not gone unnoticed. The World 

Farm as a model for sustainable smallholder farming. Ex-
perts advised him to optimise his soil further for vegetable 
production, a recommendation he has already acted on.

Today, Machabeng Farm stands as a playbook manual 
of  possibility for retrenched workers and aspiring farmers.

enterprise feeding households, employing workers and 
supplying fresh produce to markets in Lesotho.

“I am acquiring more land so that Machabeng Farm 
expands. I have already planted an additional 70 trees, 
including 50 apple trees, while scaling up on vegetable 
production. With the SADP II assistance, I am growing 
the farm into a reliable supplier of  fruits and vegetables 
throughout the year. If  I can get to a place where I feed 
Quthing and inspire more like-minded farmers, I will have 
achieved ultimate success,” he beams.

“Farming is not easy; it requires resilience, risk-taking, 
and constant learning. But with the right 
support, it can transform lives. For me, 
SADP II was that support. It didn’t just 
give me equipment; it gave me a new vi-
sion for my farm,” he says.

By Seahlolo Reporter

Impact
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How SADP II Shaped Ntoi 
Beef Farm’s vision

N -
proved quality sheep thanks to the adher-
ence to the SADP II’s support.

Owned by Ntoi Mashakhela of  Ha Mojapele, 
Leribe, a determined farmer whose journey into 
sheep farming began unexpectedly, Ntoi Beef  

Back in 2015, Ntoi was running a dog breeding 
and farm feeds business, which he used to seed his 
next venture, sheep farming.

At the time, resources were limited and expan-
sion was a far-fetched possibility. 

“We did not have a stable or even enough wa-
ter supply for the sheep, the most vital component 

were valid, but the journey towards success was 
blurred,” recalls Mashakhela.  

Understanding the importance of  a legal reg-
istration, Mashakhela formalised his farm by es-
tablishing Ntoi Beef  Farm and in 2022, his for-

the Smallholder Agriculture Development Project 
(SADP II).

Through the grant, his farm received support to 
bore water, build a professionally designed stable, 
and introduced genetically improved sheep breeds. 

“SADP helped us with water, and the ball start-
ed rolling.”

“Part of  the grant was a stable, genetics which 
greatly advanced our sheep quality. We are boasting 
the best quality wool,” he says with pride.

Mashakhela had always aspired to become a ram 

up of  low-quality sheep bought randomly from 
different local sellers. 

“I knew I needed to start with a clear vision. It 

noting the SADP support enabled him to intro-
duce strong genetic stock suited for sustainable 
ram breeding, a critical step toward his dream.

“I am now a proud Ram Breeder and employ 
two full-time people,” he beams.

learning about SADP at a com-
munity gathering in 2020, where 
the project’s application process 

and requirements were explained. 

successful, and he was a grantee in 2022. 
“The grant was clear with my milestones from 

boring, then came the stable, and then I received 
-

cantly.”
Ntoi Beef  Farm’s core business is breeding, 

with Mashakhela noting that in a year, the farm 
breeds over 30 sheep for both farm expansion and 
market needs.

“We also sell wool, rams and improved sheep to 
other farmers who will also sell wool. We then have 
a meat production breeding wing of  the business 
where those in the industry purchase calves. We 
then further dispose of  old sheep, selling to those 
who are in the culinary sector,” he notes.

“We have just signed for the second phase, 
which will provide even more sheep towards my 
expansion,” he explains.

While hailing access to water at Ntoi Beef  
farm, the improved and professionally built stable, 
Mashakhela says, has been a game-changer. 

“It is professionally built to prevent disease. 

waste, which reduces sickness,” he says. 
Ntoi Farm was also granted a guardhouse to se-

cure the high-value breeds. 
“The genes we now have in the farm require 

serious protection. The guard house not only pro-

guard himself.”
Like many smallholder farms, Ntoi Beef  Farm 

struggled with disease outbreaks before SADP II’s 
intervention, which threatened the health of  his 

“We had a lot of  diseases, but with workshops 
coordinated by SADP II for wool farmers, we have 
been able to manage the farm better. Now, diseases 
no longer shock the farm,” he notes.

He explained that the said workshops bring me-

together to share knowledge and practical skills. 
For Mashakhela, the networking has been inval-

uable because it has strengthened not just his farm 
but also his outlook as a livestock entrepreneur.

Realising the growing demand for sheep, both 
for meat and wool, Mashakhela strategically shift-
ed from dog breeding to sheep farming and says 
it sees sheep as “one sustainable commodity for 
good business.” 

Inspired by SADP II’s guidance, he has even 

security and reducing costs.
“The SADP II project motivated me to take 

full control of  my value chain and ensure that my 
farm is able to produce all that is needed to serve a 
market. I am still learning and growing, especially 
in meeting market demand, but I can now see a 

future where my farm continues 
to expand.

“I have started growing feed 

to the advice from the experts,” 
he says with determination.

By Seahlolo Reporter
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A Dairy Pioneer of 
the SADP II Grant
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By Seahlolo Reporter
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Groundwater Hydrocensus in Lesotho (Lot 1)
Introduction
Ministry of Natural Resources (MNR) through its Department of Water Affairs re-
ceived funds from Government of Lesotho to procure consultant for the execution 
of a Groundwater  Hydro-census activity nationwide, (Lot1) and River Longitu-

-

-
River 

Objectives 
-

Scope of Work

sources: - Boreholes (equipped/unequipped) - Springs (protected/unprotected) 

-

REQUEST FOR PROPOSAL (RFP)

Tender Notice

Objectives of the Assignment

-

Scope of Work
The consultancy will undertake the following tasks:
3.1 Preliminary Assessment and Planning

3.2Field Surveys

3.3 River Rating Development

3.4 Capacity Building

3.5 Reporting

-

-

Terms of Reference Issuance and Submission
The Terms of Reference document is issued on the 08 August 2025, 
and closes on the 17 September 2025 at 10:00am. The closing date 
for collecting  document is Friday 8 September  2025, at 4:00pm To 
register for this RFP, Consultancy Firms have to pay a non-refunda-

M500 
 until Monday 

RFP Opening

-

Invitation for Bids

Ref No: LSO-2000002340-0163-G-ICB

1. 

2. -
-

3. This IFB follows the general procurement notice that appeared on national 
newspapers, Newsday on the 25 April 2025, Public Eye on 18 April 2025 and 
one international newspaper, mail and guardian on the 23 May 2025.

4. -

5. -

services.
6. 

500

500

500

500

500

500

1. -

https://www.ifad.org

Full bidding document can be accessed by sending 
an email to:procurement.roll@gov.ls

2. will not

13 October 2025 at 10:00 a.m

P.O.BOX 92, MASERU
E-mail procurement.roll@gov.ls morakanyane.mafatle@gov.ls

4. -

5. shall not

procurement.roll@gov.ls

Maseru, Lesotho AUGUST 6,2025
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Invitation for Bids

Supply and delivery of Agricultural Machinery and Equipment.

Non- compliance with this requirement may invalidate a 
bid

October 02nd, 2025

Board Room
Ministry of Agriculture, Food Security & Nutrition
Corner Constitution & Linare Roads,
Maseru 100, Lesotho.

-
Sup-

ply and Delivery of Agricultural Machinery and Equipment” GOL/

bidder.

7. Ministry of Agriculture, Food Security and Nutrition also reserves 
the right to cancel the tender before submission or opening of the 
tenders, postpone the tender submission or opening date and ac-
cept or reject any or all tenders without assigning any reason there-
of. The Ministry of Agriculture, Food Security and Nutrition is not 
bound to accept the lowest or any bid.

____________________
Procurement Manager

-

Supply and Delivery of Agricultural Machinery and Equipment

 

(M 5,000.00) Five Thousand Maloti 
only

02nd September 2025

October 02nd, 
2025 at 12:00 noon -

M 20, 000.00

Kingdom of Lesotho
Ministry of Agriculture, Food Security and Nutrition

Supply and Delivery of Agricultural Ma-
chinery Spare Parts

-
(M5,000.00) Five Thousand 

Maloti only. -

05th August 2025
   

M20, 000.00 -

Supply and Delivery of Agricultural Machinery Spare Parts.

Kingdom of Lesotho
Invitation for Bids

Ministry of Agriculture, Food Security & Nutrition

Non- compliance with this requirement may invalidate a bid

14:00hrs on Thursday, 04th September, 2025

Board Room  
Ministry of Agriculture, Food Security and Nutrition
Corner Constitution & Linare Roads,
Maseru 100, Lesotho

-
“Supply and 

Delivery of Agricultural Machinery Spare Parts.” GOL/G003/2025/26.

Ministry of Agriculture, Food Security and Nutrition also reserves the right 
to cancel the tender before submission or opening of the tenders, post-
pone the tender submission or opening date and accept or reject any or all 
tenders without assigning any reason thereof. The Ministry of Agriculture, 
Food Security and Nutrition is not bound to accept the lowest or any bid.

____________________
Procurement Manager
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All Systems Go for Farmers 
Pitso Award 2025

Lesotho is set to take centre stage in the global wool 
industry when it hosts the International Wool Textile 
Organization (IWTO) Round Table from 23 to 27 

November 2025, an event expected to open new doors 
for farmers, the textile sector and the national economy.

The announcement was made earlier this month by 
the Lesotho National Wool and Mohair Growers As-

Lesotho Bank will be the main sponsor of  the gathering. 
IWTO, established in 1930, is the international body 

representing the global wool textile trade, bringing to-
gether growers, traders, processors, spinners, weavers, 

The 2024 round table was hosted in Turkey, and this 
year marks a milestone for Lesotho, which has been lob-
bying for years to bring the prestigious event home.

LNWMGA Chairperson Mokoenehi Thinyane said 
the announcement is the result of  persistent efforts.

“We struggled for many years to win the opportunity 
to host the event, and it was only last year that the IWTO 
president acknowledged our tireless efforts and con-

Lesotho became an IWTO member in 2009, and 
Thinyane noted that the privilege of  hosting had not 
come easily.

“During our visits to other countries, we saw how 
these events boost economies. Hosting in Lesotho will be 
the biggest achievement for us. Hotels, guest houses, res-

According to Thinyane, the round table will not only 
highlight wool production but also serve as a showcase 
for Basotho culture and entrepreneurship. Farmers, wool 

to see farmers succeed and live well like others in differ-
ent professions. The IWTO round table can be a game 
changer because it allows us to learn directly from global 

He added that wool production already creates jobs 
across communities, from herders, shearers, wool classers 
and record keepers. Hosting an international event of  this 
magnitude will reinforce this impact by stimulating more 
opportunities.

To ensure inclusivity, LNWMGA announced that the 
event will be live-streamed on social media, allowing farm-
ers across the country to follow proceedings even if  they 
cannot attend in person.

Thinyane also revealed that each district would hold 
meetings after the round table, so representatives can 
share the information with farmers at the grassroots level.

Looking to the future, he highlighted the potential for 
education and international collaboration. 

“In the past, we received a proposal to send ten stu-
dents to Australia for studies in wool, but COVID-19 
restrictions stopped that. There are many opportunities 
from IWTO membership, and hosting will only increase 

The IWTO has 33 members across 23 countries and 
is dedicated to promoting sustainable wool production 
through research, education, and knowledge sharing. Its 
events are renowned for shaping industry standards and 
opening opportunities for host countries.

For Lesotho, the 2025 round table is expected to 
strengthen partnerships, grow the textile value chain, 
and shine a global spotlight on the resilience of  Basotho 
farmers.

“Hosting this event is a victory for the entire nation. It 
proves that Basotho farmers are not only producers but 

-
cluded.

By Topollo Tlali

nity mobilisation are equally important in spreading the 
message.

Matsoele admits that sustaining the awards has been 
a test of  perseverance. “While sponsorships from 

Newspaper provide crucial support, 80 percent of  the 
-

nancial commitment speaks volumes about the deter-
mination of  our farmers to sustain their own platform, 

“We are tired, frustrated, and disappointed at how 
the business community is not as supportive. We really 

long-term sustainability of  the awards.
Despite these obstacles, the future vision remains 

ambitious.
Matsoele stresses that they dream of  expanding the 

Farmers’ Pitso into a full national farmers’ market, a 
platform not just for awards, but for trading, network-
ing, and capacity-building. 

“Long-term plans include farm visits, data collection, 
and monitoring to ensure that the stories celebrated on 

“The impact of  the awards is already evident. Past 
winners have gone on to secure contracts, attract in-
vestment, and inspire others to raise their standards. 

from stakeholders who discovered them through the 
Pitso platform. Foso Hardware, for example, became a 
standout partner by donating hampers to farmers over 
several years, while individuals like Mrs. Matente, Ma-
bita, and Morakabi have become household names in 
farming circles thanks to their recognition through the 

The organiser pointed out that as the 2025 edition 
approaches, the excitement is not just about the awards 
themselves but what they represent: “a collective ac-
knowledgement that farming is the backbone of  food 
security in Lesotho and that farmers deserve to be cele-

The awards align closely with national agricultural 

farming and strengthening food security, yet they also 
symbolise something bigger: pride, unity, and resilience 

By Topollo Tlali

TChiefs on August 20, 2025, to discuss the imple-
mentation of  nutrition and agricultural commitments 
made earlier this year. 

The chiefs pledged to support the modernisation of  
irrigation infrastructure and improve community nutrition 
in collaboration with the Ministry of  Agriculture, Food 

is a continuation of  commitments already made by tra-
ditional leaders. 

He stressed that poverty, hunger, and social challenges 
have weakened community resilience.

“The community has changed due to poverty and hun-
ger. There are social issues that are prevailing; therefore, it 
is important to draw ourselves back to the roots of  cul-
ture, which is unity and utilising the soil that the country 

He added that the country’s arable land must be put to 
productive use. “This is the chance to hold hands and im-
prove the nutrition of  the communities. We have nutrition 
clubs in villages, so the ministry is working hand-in-hand 

The meeting also heard a progress report from ‘Maka-
-
-

taken by the council of  chiefs:
• 

pledged to lead by example in food production 
and good nutrition practices. They called for the 
deployment of  agricultural extension workers in 
villages, equipped with up-to-date knowledge, to 
actively support family gardens and smallholder 
farming.

• Monitoring and reporting: Chiefs committed 
to providing monthly progress reports during 
their meetings, detailing food and nutrition ini-
tiatives in their villages, including schools. They 
requested cooperative feedback from extension 
workers on challenges and needs observed in 
communities.

• Nutrition advocacy: Chiefs will champion breast-
feeding campaigns and promote balanced diets. 
In return, they called on the government to pro-
vide consistent education on breastfeeding, nu-
trition choices, and child food supplementation.

• Revival of  fallow land: Chiefs committed to 

(Blockfarming) arrangements, where landless 
farmers with resources can gain access for cul-
tivation.

• Communal gardens: Land will be allocated for 
communal gardens, with the request that the 
government ensure protection against climate 
impacts, mobilises water supply, and improve 
accessibility.

• 
school boards pledged to promote diverse food 
production in schools and ensure agriculture is 
taught as part of  the curriculum. They stressed 
the need for extension workers to support these 
initiatives for both learning and family food se-
curity.

“We want to hold hands with the chiefs to overcome 
the problem of  land that is in the hands of  people who 
do not produce. This is an urgent matter, as we are also 
trying to eliminate the practice of  selling arable land for 

threatening the agricultural sector. 
“There is a serious foot-and-mouth issue that is pre-

vailing in the sector. We want to mobilise information 
about this disease and help Basotho understand why the 

-
rica. We also need to increase sensitisation on vaccination 

The meeting concluded with renewed commitment 

food security efforts through cooperation, effective land 
use, and targeted nutrition campaigns.

By formalising these commitments, the Principal 
Chiefs signalled their determination to not only preserve 
cultural leadership but to directly engage in addressing 
food insecurity in their communities.

Principal Chiefs 
Commit to Improved 
Community 
Nutrition
By Molula Mofosi

Lesotho to Host International Wool 
Textile Organization Round Table 
in 2025

News

There is a buzz of  excitement rippling across Leso-
tho’s farming community as preparations inten-
sify for the 2025 edition of  the Farmers’ Pitso 

Farmers, agribusinesses, schools, and agricultural 
stakeholders are eagerly awaiting what promises to be 
the most inclusive and celebratory edition yet, one that 
not only recognises excellence but also shines a spot-
light on the changing face of  agriculture in Lesotho.

The awards have grown into an annual highlight, but 
their beginnings were far more modest. What started as 
a small gathering of  farmers, brought together to share 
knowledge, skills, and farming practices, has blossomed 
into a national platform that celebrates innovation and 
resilience. Over the years, the Farmers’ Pitso Awards 
have become more than a meeting of  like-minded 
people; they have turned into a stage where stories of  
success, perseverance, and transformation are told and 
honored.

From the outset, the purpose was simple: to unite 
farmers, strengthen collaboration, and provide a learn-
ing space, but organisers soon realised that recognition 
could be just as powerful as training, and so the awards 
were born. They quickly became a motivating force, 
encouraging farmers to take pride in their work while 
setting benchmarks for others to follow. “We created a 
platform where farmers learn and expand their farming 

-

What makes the awards unique is how they blend 
celebration with knowledge-sharing. 

-
ricultural experts to policymakers, have joined the 

discussions, workshops, and exhibitions that happen 
as build-up events to the awards, farmers not only re-
ceived recognition but also gained access to crucial in-
formation and opportunities that directly impact their 
productivity.

Perhaps the most visible change sparked by the 
awards has been in the way farmers present themselves 

and their products. In earlier years, many smallholders 
sold their produce informally. Today, thanks in part to 
exposure through the Farmers’ Pitso, packaging, brand-
ing, and marketing have become standard practices. 
Farmers now promote their work with gazebos, ban-
ners, and promotional materials that make them com-
petitive in both local and regional markets. 

This professionalisation according to Matsoele has 

young people to enter agriculture with a business mind-
set.

The 2025 edition is set to build on this momentum 
with new categories and expanded recognition.

-
ebrating women in agriculture, highlighting their critical 

-
ing that awards for young female broiler and piggery 
farmers will shine a light on the energy and innovation 
women bring to the sector. 

“This year we want to honour women who are mak-
ing farming a sustainable livelihood for their families and 

-
tance of  giving women greater visibility.

Beyond awards, the event would feature exhibitions 
where farmers can showcase their produce and innova-
tions. 

“This marketplace-style setup is designed to connect 
producers directly with consumers, manufacturers, and 
policymakers. 

“The addition of  a gala dinner to this year’s event will 

discuss pressing policy issues, including climate resilience 
-

ators have also been invited to make the ceremony more 
impactful, bridging the gap between rural farmers and 
urban consumers through digital storytelling.

The inclusivity of  the awards continues to expand 
with organisers going to great lengths this year to reach 
rural areas through gatherings in districts such as Tha-
ba-Tseka, Mokhotlong, and Qacha’s Nek to ensure 
smallholder farmers in remote regions also feel part of  

awareness and voting, but word-of-mouth and commu-

crafters, textile manufacturers, and designers are being in-
vited to attend and present their work.

“This is not just a showcase but a platform to show 
who we are, and how our animals contribute to Basotho 

He added, “It is a chance for Basotho to advertise their 
products and attract investors who may return to support 

Thinyane revealed that the programme would fea-

technical sessions and presentations on wool projects in 
Lesotho. 

According to the Director of  Marketing within the Ag-
riculture Ministry, Lekhooe Makhate, the program would 
further include demonstrations of  wool products such as 
mats and clothing, and discussions on wool’s contribution 
to the economy.

“Basotho are known for excelling in competitions, so 
the round table will also include wool shearing and prod-
uct competitions, as well as business-focused sessions and 

Beyond conference halls, delegates would also be taken 
on cultural tours to Thaba Bosiu to learn about the histo-
ry of  the Basotho nation, and to Malealea, known for its 
scenic beauty and cultural heritage.

emphasised, saying is an opportunity to deepen the rela-
tionship between IWTO and LNWMGA, while showcas-

While Lesotho ranks fourth in global wool production, 
Thinyane noted that farmers continue to face challenges 
such as market access, livestock diseases, theft, and climate 
change. 

He believes the IWTO event could help turn the tide.
“Most Basotho live by rearing animals, and our aim is 
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